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WKRN: USING VIDEO 
JOURNALISTS TO BREAK OUT 
OF THE PACK 

INTRODUCTION
 More and more TV newsrooms are changing from two person 

crews to what used to be called “one-man-bands,” but now are 
called Video Journalists or Back Pack Journalists.  It may save 
money, but can one person do as good a job at covering complex 
stories as two?  And as radio and newspapers get into the video 
business and even large market stations adopt VJs or BPJs, is this 
the wave of the future?

 Until recently WKRN in Nashville attempted to use VJs not 
just as a story telling method, but as a systematic approach to 
improving coverage.  Until the general manager left and the news 
director was fired in May, WKRN managers hoped that viewers 
eventually would recognize a different and better kind of news 
coverage in the community and reward the station with higher 
ratings.  With new management at the station, those following 
the VJ movement are waiting to see what, if any, changes take 
place with videojournalists at WKRN.

THE VJ MODEL
 The concept of one-man-banding is not new. Even though 

the common and traditional TV news story is produced by a 
two-person crew, a reporter and photographer, small-market and 
cable TV news operations have been using one person to report, 
shoot and edit their TV stories for decades.  Now some forces are 
aligning that are both modifying and expanding the concept.

 First, the term one-man-band sounds so small-market and is 
no longer politically correct.  Not just men, but many women 
also report and shoot, yet the terms one-woman-band or one-
person-band are a mouthful.  As the people reporting and carry-
ing the cameras changed and moved into larger markets, the 
term evolved; reporter/shooters now are called Video Journalists 
or in some cases Back Pack Journalists. 

The second force which is moving more stations toward the 
VJ model is economic.  In an increasingly diverse multimedia 
universe, there are demands on TV news departments to hold 
onto their traditional audience and expand their news services 
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on the web.  To help them do that, more news 
operations are taking advantage of smaller, cheaper 
digital video cameras and editing software to equip 
one person to cover stories.  The benefits to the 
bottom line are obvious:  if a company can accom-
plish the same result with one person instead of 
two, only one is going to be getting a paycheck. 

 Beyond the economics, one person is champi-
oning Video Journalists as a way to improve TV 
news storytelling.  Michael Rosenblum is a former 
CBS producer and now a self-employed producer 
and consultant.  At an RTNDA panel last year he 
called the daily product turned out by TV news 
“crap.”  “If you’re good in this business, you can 
crank this stuff out in a cookie cutter manner,” he said, “but you would do a disservice 
to journalism and you would do a disservice to your audience because you’re delivering 
garbage.”1  

 Now a variety of outlets such as the BBC, KRON in San Francisco and WKRN 
in Nashville as well as other stations are giving the Rosenblum VJ model a spin.   Of 
course, both KRON and WKRN are owned by Young Broadcasting, a company which 
lost its affiliation in the San Francisco network musical chairs a few years ago; now the 
company is looking for ways to maintain relevant and economically viable news opera-
tions.    

Company officials hope that they can not only increase their coverage more cheaply, 
but tell a different kind of story that viewers might find more appealing.  In a June, 
2005 news release announcing they were switching to VJs, Mike Sechrist, WKRN’s 
general manager at the time, said, “We see the VJ model as a way to increase the 
amount of news we can cover and report on, which will differentiate our brand from 
our competitors while attracting a larger audience.”2

 In 2005, WKRN, the perennial third-place ABC affiliate in Nashville, brought 
Rosenblum in to help convert its reporters and photographers to VJs in an 8-week 
training session.  Rather than doing it in a piecemeal fashion, “We trained everybody 
right away,” says Sechrist.3    

 WKRN’s Managing Editor Mark Shafer says the Rosenblum style of solo VJ story-
telling is “about one person and their experiences. VJ stories are putting a face to the 
story.”4  What that often means is that the VJ interviews and profiles only one central 
character.  So, if the story has conflicting sides, another VJ would be assigned to profile 
a person with the opposing view to balance the station’s coverage.  

 That strays from the traditional journalistic concept that each and every story should 
be balanced with views and perspectives from various sources.  That’s something the 
old one-man-bands would have done automatically, but the Rosenblum VJ model 
eschews that.  Yet there is no single definition of what a VJ story should be and stations 
are modifying the Rosenblum VJ techniques to fit their own needs.   Until May 2007, 
when he was fired, Steve Sabato shepherded WKRN through the VJ changes.  He says 
about the Rosenblum model, “at the end of the day there are stories that need to be told 
and not always through a central character.”5   
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 Even though Rosenblum trained VJs at both stations, now Young Broadcasting’s 
KRON and WKRN are trying to move beyond the Rosenblum model to tell more 
“explanatory” stories according to the company’s vice president of news, Brian Grief.  
Those stations are looking at VJs more as a system to help them produce better news-
casts instead of a pure storytelling technique.6 

  
THE WKRN EXPERIENCE7

 WKRN spent about $15,000 each to equip its 15 VJs.  That included Sony HDV 
1080i video cameras and laptop editors using Pinnacle software.  That cost does not 
include what the station spent on extra news vehicles.  The station kept some two-person 
crews, but each VJ has a beat and initially was expected to produce about three stories a week 
instead of one each day.  That extra time allowed them to develop well produced stories, 
but still gave newscast producers more stories – as well as a wider variety – to choose 
from.  Since the system began, however, the station is calling on VJs to do more stories 
each week.  

 There was some initial grumbling from some WKRN employees about adding to 
their duties.  Some left; other VJs have been brought in.   One who stayed is Jerry 
Barlar, a 16-year videography veteran at the station who converted to being the 
Outdoors and Farming VJ.  He got a pay boost during the conversion and realizes 
adding to his skills makes him a more marketable commodity in a multimedia world.  
“I’ll do anything that makes me more valuable,” says Barlar.

 The photographer-turned-VJ admits he still has a learning curve when writing his 
stories. “My work has improved a ton in the year and a half I’ve been doing it.” He says 
his goal is to write as well as he shoots in five years.    

 Another new VJ is Melissa Penry.  She had been a reporter at the station for 22 
years before becoming the VJ on the education beat.  She carries a tripod along with 
her camera on assignments, but she has learned to hand-hold the camera to get steady 
images.  On her viewfinder she has taped “Align-Frame-Sequence,” a shooting mantra 
she learned when going through the VJ training.  Now she doesn’t even notice the 
reminder and routinely performs the shooting tasks she needs to turn out a news 
package.  

 The first time Penry edited her own package, she says, it took her half a day.  Now 
she can “crash” edit her story in 20 minutes if she has to. As for her extra duties as a 
photographer, she doesn’t think her reporting has suffered: “I’m still a good reporter.  
It’s just I have to multitask more.”

 For quality control each reporter has to run her or his script through the managing 
editor before editing the video.   The chief photographer looks at each edited story to 
make sure it is air worthy.  Chief of Photography Joe Gregory says when the VJ system 
first started he had to kill about a third of the stories for technical reasons.  He says 
the reaction from VJs when that happens is, “What can I do so that it doesn’t happen 
again?”  Then he explains to them how to do it better.   Now Gregory says he has to kill 
less than one story a month.  

 The VJ system produces some unique challenges for WKRN’s newscast produc-
ers.  Most VJs don’t do standup teases, so that is one less tool producers have in their 
bag of production tricks.  And since the VJs are doing double duty, writing and editing 
on deadline, producers can’t always rely on them to supply video for teases either.  
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Executive Producer Karen Brown says VJs often tell her, “You either get the package 
or the tease video.  Which do you want?”  She adds that the dual requirements for VJs 
even make it hard for them to turn in super times when they are working on a tight 
deadline. 

 The use of VJs is still evolving at WRKN.  “A VJ in a day may wear more than one 
hat,” says Sabato.   It’s not just a singular position; the VJ might be utilized in one 
instance as a photographer, but be called upon in another to do a live shot in front of 
the camera.  The station also has taken a step back to put more two-person crews on 
the street to remain competitive on Nashville’s big stories of the day.  Yet with VJs, 
Sabato says WKRN now can put 12 stories a day on the assignment board versus four 
or five in the days when they had only two-person crews. “I don’t see a day go by,” he 
says, “that we have a story that the other stations don’t have that makes me proud.”  

 The extra stories and the variety produced by VJs allow the news department to 
address what Sabato calls three key weaknesses of television news today:

 1-Repetition.  With fewer crews and stories, each station repeats stories in various 
forms from newscast to newscast. 

 2-Overdependence on officials and crime coverage.  TV news covers what’s easy and 
cheap to obtain—usually crime and grabbing official sound bites.

 3-Sameness.  As a result of points one and two, it’s hard to distinguish one newscast 
from any other on TV.   

 WKRN is getting extra mileage from the system by adding special half-hour reports 
by some of its VJs on the real estate, religion and education beats and may soon do 
some specials by its outdoor and farming VJ.  Plus, each VJ is expected to blog on the 
station’s website to boost the station’s news presence in the multimedia realm. 

CONCLUSION
 Using VJs hasn’t helped WKRN make a dent in the ratings – yet—and may have 

been the key reason for recent management changes.   The station promoted its 
changes, but the change hasn’t shaken up the ratings, says Sabato: “When you’re talking 
about public perception and brand loyalty, you’re talking about years, not ratings 
books.”

 Yet WKRN is trying something new and different to break out of the mold.  Slowly, 
but surely the variety of stories VJs are offering might be making a difference.  Those 
working in the WKRN newsroom are seeing anecdotal evidence that the audience is 
taking notice.  Mark Shafer, the managing editor, says viewers have told him “Our TV 
station seems to be in more places than the other guys.”  And VJ Jerry Barlar hears posi-
tive comments from viewers, too: “When you watch Channel 2, you don’t see all the 
gloom and doom you used to,” he’s been told. 

 Using one person as both reporter and videographer has come a long way from small 
market and cable operation one-man-bands.  Large market stations and news organiza-
tions such as Associated Press Television and KUSA in Denver have adopted either VJs 
or Back Pack Journalists to help them cover events of the day.   Yet WKRN’s use of VJs 
is a systematic approach.  If the system survives a new management regime, it could test 
whether that model will help raise the ratings and survive an increasingly fragmented 
media market. 
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1 “VJ in the Newsroom” panel at RTNDA convention, April 26, 2006
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WKRN news director Matthew Zelkind)
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[ ARTICLE ]

WEAVING THE WEB AND 
DOCUMENTARY INTO THE 
MEDIA CURRICULA
AT SUNY NEW PALTZ

In an article on “The State of the Media” in Broadcasting 
& Cable this past January, there are some unsurprising claims 
from predictable sources that we have heard in various versions 
for decades. While the president of the National Cable & 
Telecommunications Association, Kyle McSlarrow, says “Today’s 
marketplace has more choice, more content and more services 
than ever before,” Executive Director Jeff Chester of the Center 
for Digital Democracy complains that “a few giants operate 
without regard to the public interest” (Broadcasting & Cable, 33). 
But, for those of us who have been teaching media for two or 
three (or more) decades, this century has witnessed changes in 
media production, distribution, and exhibition that require criti-
cal revisions in what we teach and how we teach it. The soon-
to-retire Chairman and CEO of NBC Universal, Bob Wright, 
claimed that “this is the last business cycle in which a traditional 
media company can deliver good results without digital consti-
tuting 20%-30% of its business” (Broadcasting & Cable, p. 33). 
While the past has taught us that good writing and content that 
people care about is critical regardless of fancy effects (remember 
Newtek’s Video Toaster and the raining sheep?), the prolifera-
tion of interactive Web sites, webisodes, blogs, YouTube, and 
programming via cell phone  means we’ve again got to figure out 
how and what to teach our students to survive in this fast-chang-
ing environment. Unfortunately in academe, doing things fast 
is not normally something we can do with insufficient budgets, 
hard-pressed administrators and, yes, sometimes colleagues who 
resist change and learning new things.

 In embracing the theme of the 2007 BEA convention, 
“Creating the Future by Understanding the Past,” we will rewind 
to the beginning of our major in electronic media with tracks 
in production and management in the mid-1980s. At the time, 
our department was called Communication and included the 
traditional public speaking courses as well as communication 
disorders. Our production sequence was typical for its time, with 
an emphasis in broadcast radio and television (analog of course) 
using razor blades, splicing tape, and carts in audio production 
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and ¾” U-Matic video equipment with cuts-only editing on the television side. One 
course was still taught in a studio with black & white Image-Orthicon cameras, and we 
had Sony’s ½” Portapaks as back-up portable video systems. Our management sequence 
was station, network, and Nielsen-based.  In the early 1990s, the Video Toaster on 
the Amiga platform was the answer to our video editing prayers and Hi-8 camcorders 
became the affordable video format of choice. Does anyone remember Sony’s debut of 
Hi-8 to BEA members in Atlanta? Do you remember the fall of the Amiga?

 In the last several years, of course, we have been going digital. At SUNY New Paltz 
we chose ProTools for audio editing and Avid for video editing, starting with the 
MCXpress and moving on now to Avid Xpress Pro HD. Within the last two years we 
finally gave up on teaching linear editing, including A/B roll. For video acquisition we 
initially chose Sony’s DVCAM format and now HDV as a less expensive way to get into 
high definition, 16:9 video. While compelling storytelling still rules and genres come 
and go, audience and employer expectations have changed dramatically as technology 
has expanded and become more user-friendly. 

 What do we offer our students when the affordability of equipment and ease of 
distribution have made it possible for almost everyone to be a content producer (a goal 
of Newtek’s Video Toaster years ago that promised network production values at afford-
able prices)? Much of the content on the Web indicates that writing skills and aesthetics 
are certainly still important things that we teach, and billion dollar lawsuits and threats 
of content regulation indicate the importance of learning about law and media effects. 
So how are we changing at SUNY New Paltz?

 About ten years ago our department structure changed for practical reasons—
Communication Disorders became its own department, journalism joined us from the 
English department, and we also created a public relations major. Our challenge has 
been convergence on at least two levels—teaching ourselves and our students how to 
prepare programming for multiple platforms and figuring out how to work with each 
other across media majors. The fact that one of our majors is designated by media type 
(electronic media) and the others by genre (journalism and public relations) is indicative 
of the challenges we face.

 
WEB VIDEO DISTRIBUTION AT NEW PALTZ

 It has been recognized that forms of media continue to move forward, and converge, 
at an alarming rate. To keep with the current trends in production and distribu-
tion, New Paltz has taken on an initiative to explore web video distribution, and 
it’s being done in stages. In the first stage is the distribution for students’ portfolios.  
The second stage is an online video demonstrating the entirety of the Department 
of Communication and Media’s majors and resources. The third step is a self-created 
online distribution, which showcases the best of SUNY New Paltz’s video and audio 
production as an online publication, with text-based feature stories authored and 
contributed by the Journalism concentration.  Tied to this is a continued push toward 
reinvigorating the vital Media Management area by incorporating current trends in 
areas of ownership, regulation and distribution,  as well as a ground floor understanding 
of production cycles and programming.

 The first stage was met last year with the implementation of the ‘Web Video 
Distribution’ class.  The class’s theoretical goals include a basic understanding of stream-
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ing media, RSS and fan feeds, as well as pod casting and vid casting.  The tangible goal 
is the creation of personal web pages for students as they prepare their video portfolios.  
As we are all aware, the most important document a graduating student has is his or 
her resume.  So, we have the students create pages showcasing their resumes and skill 
sets, and then have them include their 5-minute demo reel.  A number of employment 
opportunities require a URL for reels, as the opportunities of previous years required a 
DVD, and a VHS before that.  This helps our students to be competitive when leaving 
our institution and entering the marketplace.

 The second stage is being implemented in Spring 2007.  The department video, 
created by both students and alumni from the production concentration, is a work in 
progress.  This is to attract more prospective students to our department, while giving 
an online video-tour of our resources and technology.  The video will first be posted 
on the ‘Communication and Media Society’ web site—a club consisting of students 
from across concentrations in our department. At present, this club is responsible for 
the alumni database, maintaining and frequently updating its web site, and assists the 
department with alumni relations, fundraising for field trips and guest speakers, as well 
as maintaining our cultural identity for our students. The video is being produced as a 
promotional/industrial video, utilizing our studio (with white roll backdrop) our HDV 
cameras and Avid HD Pro Express edit suites, and sweetened in Pro-Tools. Also, key 
faculty members from all concentrations are represented in the video, as are a variety of 
alumni and current students. 

 The third stage is in progress as well.  In the past, we have used the web as a promo-
tional tool for screenings. Students in our capstone course, Seminar in Production, 
create documentary and narrative short subjects, which are then screened at the end of 
the academic year. The documentary is usually a combination of television style elec-
tronic news gathering, and a more ‘feature style’ approach as well, though the deliver-
able tends to be between 22 and 26 minutes to be considered for television and festival 
distribution.  More time is dedicated to this project than any other project during 
the course of the students’ study in our curricula.  The students select a wide range of 
relevant topics (from photojournalism as art to political refugees in America), research 
their subjects, define and secure locations and talent, and have complete control over 
the final product, with the professor acting as advisor.  

As this project becomes the epicenter of the experience, it is marketed via a web site, 
which serves as a promotional tool for the end of the academic year screening. This is 
built with Dreamweaver, and is linked to the Communication and Media Society web 
page. A 30-second Quicktime trailer is created for each documentary that appears in 
the screening, and is then posted on a site dedicated to the screening. We were able to 
promote our site on local radio stations, and contact alumni and give them special invi-
tations. This kind of public relations continues to serve our area quite well, based on 
turnout for screenings over the past three years. 

With regard to the documentary format itself: this project was introduced in Seminar 
in Production years ago with traditional distribution in mind, and now with corre-
sponding web sites and web mobile distribution. Some students have already taken this 
into account with distribution through You Tube, and some have submitted ‘pods’ to 
Current TV for cable and online considerations. In addition, a new and exciting possi-
bility is also interdisciplinary, international team teaching of documentary film produc-
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tion, such as fostered by Jon Rubin, director of the SUNY Center for Collaborative On-
Line International Learning at SUNY Purchase.

As mentioned, the next step, to fully realize the web’s potential for distribution, is in 
progress. After conversations with journalism faculty at SUNY New Paltz, there seems 
to be a demand for a project that would be a marriage of efforts between the journal-
ism and production concentrations. This would not be absorption into the journalism 
curriculum, but collaboration maintained by a collective of students—some who create 
text-based news stories, and others who provide video launches that correspond in 
some way to the text.  These videos will be created as documentary short subjects, and 
though they will be relevant to the stories posted by the journalism students, they will 
be entirely realized by the production area.  Together, the stories will be compiled on 
the site as a news magazine format, with a variety of media. Yahoo’s Kevin Sites in the 
Hot Zone, provides a visualization of the kind of site we’re looking to build, although 
the content will be our own. 

Fostering the understanding of new forms of distribution is paramount when discuss-
ing the Media Management track. Traditionally, this concentration in the department 
focuses on the ethical, legal, and business aspects of media ownership and distribution. 
Management majors prepare in areas such as advertising, global media systems, law, 
research, and programming, for management positions across the various media. As self-
distribution (i.e., the consumer as producer) and web distribution become a mainstay 
in how an audience consumes media, the track will experience natural evolution.  For 
example, what is the role of manager in an online scenario? What kind of entrepreneur/
enterprising endeavors can a student in this track take on, in an era of new distribution?

The hope is to tweak the courses already on the books to take these questions into 
consideration, while keeping studies of current distribution (broadcast and cable) as part 
of the curricula as well.

 
CONCLUSION: WHAT GIVES OUR STUDENTS THE EDGE? 

Success in teaching production boils down to ideas that aren’t reinventing the wheel. 
As we have been saying, teaching content and aesthetics is every bit as important as the 
technology used to distribute the content. This means that writing, critical thinking, 
ethical, legal and business aspects must be brought to the forefront, and not relegated to 
the backseat in the search of bringing new technology to the classroom. Technology and 
channels of distribution may evolve, but solid content is what will ultimately make the 
students marketable for professional, intern, and graduate school possibilities.  

This all adds up to a professional attitude, which requires students to walk the walk. 
By recognizing convergence as a conscious yet organic effort, we can provide students 
with a strong pedagogy that prepares them for real world scenarios. Our production 
students distribute video over the web, have strong internship opportunities, produce 
news stories for our local NPR affiliate, work on state wide television programs, and 
have taken part in a national PR Campaign for the United States Postal Service. 
Convergence is about a collaboration of ideas that foster growth, critical thinking, and a 
spirit that is willing and able to face tomorrow’s challenges. 
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[ REVIEW ]

MCCALL, J. (2007). VIEWER DISCRETION 
ADVISED: TAKING CONTROL OF MASS 
MEDIA INFLUENCES.    
ROWMAN AND LITTLEFIELD PUBLISHERS, 
INC.

Viewer Discretion Advised: Taking Control of Mass Media Influences, by Dr. Jeffrey 
McCall, is a wake up call for America’s educational system to begin addressing media 
literacy in the classroom.  Most in the academic community already know that this 
type of instruction is long past due.  But this book creates a new sense of urgency.  It is 
obvious why Dr. McCall, a professor of media studies at DePauw University, is quickly 
becoming one of this country’s foremost media critics.  His book will at least inspire 
some conversation, and it may well ignite some heated debate, as he takes American 
mass media institutions to task for abandoning the public welfare in exchange for 
profits.  The reader will find his criticisms are direct, contentious, and at times harsh 
and unforgiving.  Indeed, many will disagree with Dr. McCall’s analysis, and his posi-
tions will not be warmly embraced by the majority of industry professionals.  Others 
will find his arguments to be right on target.  But, whether you agree with him or not, 
Dr. McCall forces the reader to confront some painful truths about American mass 
media, and one doesn’t have to agree with him in order to appreciate the depth of his 
arguments.  They are thought provoking, clearly presented and supported with some of 
the best academic research available. 

Dr. McCall has identified some of the biggest media issues worthy of examination, 
and then proceeds with an easy to read chapter-by-chapter analysis.  Several chapters 
are devoted to journalistic issues, no doubt a reflection of the author’s own academic 
interests and professional background.   There are, for example, chapters devoted to the 
First Amendment, the state of television news and television’s impact on our political 
discourse.  But this is not exclusively a journalism book.  Dr. McCall provides a chapter 
on children’s media consumption, and he includes a fascinating and convincing chapter 
on broadcast indecency.  At a time when most public commentary is highly critical of 
any government attempts to police indecency, Dr. McCall offers an entirely different 
view.  The book ends with sound, practical advice on how the public can “fight back,” 
to protect itself from media influence.

This book would fit into a number of traditional college courses in mass commu-
nication.  It is not a textbook, but certainly is recommended as an excellent reader 
for courses in Journalism Ethics, Media Criticism, Media Issues and Effects, and is 
suggested for any courses that explore American Popular Culture.  It should also be 
required reading for any aspiring journalist.  The widespread appeal and relevance of the 
topic, combined with Dr. McCall’s concise writing style, make this an interesting read 
for members of the general public as well.  If you’re looking for a book sure to stimulate 
student passion, discussion and critical thinking about American mass media, I strongly 
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recommend Dr. Jeffrey McCall’s Viewer Discretion Advised: Taking Control of Mass 
Media Influences.

Reviewed by:
Dr. Paul F. Gullifor
Professor and Chairperson
Department of Communication
Bradley University
E-mail: pfg@bradley.edu

<< RETURN TO TABLE OF CONTENTS
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[ NEWS & NOTES ]

NATIONAL BROADCASTING SOCIETY DEADLINES 
I’m writing to inform you about the National Broadcasting Society (NBS) and its 
annual National Scholarly Paper Competition.  The deadline for submissions into the 
Paper Competition is October 31, 2007.  I’m writing at the beginning of your summer 
break to encourage you to consider using some of that time to prepare a manuscript for 
submission.
 
This competition is an excellent opportunity to receive recognition for your scholarship.  
NBS offers presentation opportunities for both refereed and invited scholarly papers 
at our 66th annual NBS National Convention, to be held March 11-16, 2008 at the 
Disneyland Paradise Pier Hotel in Anaheim, California.  Papers relating to all aspects of 
electronic media communication are welcome.
 
In addition to the Scholarly Paper competition, the NBS National Convention 
also features panel sessions and Professional Audio Production / Professional Video 
Production Competitions.
 
The Call for Entries and information about the Scholarly Paper / Panel Sessions and 
the Audio & Video Production Competitions are available here or at the NBS website 
www.nbs-aerho.org.
 
If you have questions about NBS or any of its activities for academic professionals, I 
invite you to email me at the address, below.
 
BTW, I encourage you to forward the attached calls for submissions to department 
chairs and to your media-instruction colleagues.
 
Sincerely, and with best wishes for a rejuvenating summer vacation,
 
Bruce Mims, Ph.D.
National Vice President for Alumni and Professional Services
National Broadcasting Society
bmims@semo.edu

<< RETURN TO TABLE OF CONTENTS
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2006-2007 NATIONAL SALARY SURVEY RESULTS
BROADCAST EDUCATION ASSOCIATION

Following are the results of the fourteenth annual BEA national salary survey 
conducted in Fall, 2006.  Respondents encompassed all types of institutions ranging 
from small, private, 4-year liberal arts colleges to major public universities offering the 
doctorate in the field.

Please note the following:
1.  All salaries are base salaries -- they do not reflect fringe benefits.
2. All have been adjusted to an academic year (9/10 mos.) basis.
3. Only faculty teaching electronic media courses are included.
4. The survey includes only full-time faculty -- both temporary and tenure-track.

     RESPONDING
 LOW  HIGH MEDIAN  MEAN* SCHOOLS
Instructor 27,000  67,206   41,260   42,083  17
Asst. Prof. 36,284  70,000   50,546   52,619  23
Assoc. Prof. 44,000  90,000   61,010   61,877  21
Full Prof. 54,780  135,000   74,000   80,258  20

*Average of means compiled by each respondent for each rank

Salary most likely to be paid to an incoming INSTRUCTOR without prior full-time 
teaching experience (mean of those responding):

 
 $40,996 (25 schools)

Most likely salary for an incoming ASSISTANT PROFESSOR who has just 
completed the terminal degree (mean of those responding):

 $50,588 (27 schools)

Data compiled and reported by Peter B. Orlik, Central Michigan University, under 
authority of the Broadcast Education Association Board of Directors.
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2007-2008 SCHOLARSHIP WINNERS ANNOUNCED
Fifteen students from fourteen different campuses were awarded scholarships in 
the Broadcast Education Association’s 2007-2008 competition. The winners were 
selected by the BEA Scholarship Committee at its Fall meeting in Washington, D.C., 
announced Pete Orlik, committee chair. They include:

Andrew Economos Scholarship
Mallory Dumas, Piedmont College

Abe Voron Scholarship
Amanda Harris, University of Montana

Walter Patterson Scholarships
Jamie Brown, Illinois State University
Dieter Hammerstein, Ball State University

Harold Fellows Scholarships
Mairin MacDonald, Michigan State University 
Micah Manalo, University of Central Oklahoma
Julie Mierzwa, Bradley University 
Cara Reiter, Ball State University
Vincent Wasilewski Scholarship
Ginger Loggins, University of Alabama
Alexander Tanger Scholarship
Marisa Mokodean, DePauw University
Philo Farnsworth Scholarship
Abby Feldman, Syracuse University
Helen Sioussat/Fay Wells Scholarships
J. Christian Jensen, Brigham Young University
Katie Leighton, New England School of Communications

BEA Two Year/Community College Scholarship
Iris Caffin, Palomar College 
Earnest Elam, Parkland College

BEA scholarships are awarded to outstanding students for study on campuses that 
are institutional members of the organization. The 2008-2009 competition begins on 
January 15, 2007.
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Year NAB Show BEA Show

2008 April 14-17 April 16-19

2009 April 20-23 April 22-25

2010 April 12-15 April 14-17

2011 April 11-14 April 13-16

2012 April 16-19 April 18- 21

2013 April 8-11 April 10-13

2014 April 7-10 April 9-12

2015 April 13-16 April 15-18

2016 April 18-21 April 20-23

2017 April 24-27 April 26-29

2018 April 9-12 April 11-14

2019 April 15-18 April 17-20

2020 April 20-23 April 22-25

NAB/BEA ANNOUNCE FUTURE CONFERENCE DATES

BEA INTEREST DIVISIONS 
BEA’s interest divisions are a great opportunity to become an active member in the 

Association. Each division offers newsletters, paper competitions with cash awards and 
networking for research, curriculum and job opportunities. Leadership in the divisions 
provide visibility for your own work to other BEA members and to the electronic media 
industry. The following links take you to a information about each division and a listing 
of leadership you can contact if you would like more information.

Visit http://www.beaweb.org/divisions.html to see information on each division. 

Interest division bylaws (requires PDF reader):
• Courses, Curricula and Administration
• Gender Issues
• History
• International
• Law and Policy
• Management and Sales
• Multicultural

• News
• Production, Aesthetics & Criticism 
• Radio & Audio Media 
• Research
• Student Media Advisors 
• Two Year/Small College 
• Writing

<< RETURN TO TABLE OF CONTENTS

http://www.beaweb.org/divisions.html
http://www.beaweb.org/feedback/bylaws/CCA.pdf
http://www.beaweb.org/feedback/bylaws/gender.pdf
http://www.beaweb.org/feedback/bylaws/history.pdf
http://www.beaweb.org/feedback/bylaws/international.pdf
http://www.beaweb.org/feedback/bylaws/law.pdf
http://www.beaweb.org/feedback/bylaws/management.pdf
http://www.beaweb.org/feedback/bylaws/Multi.pdf
http://www.beaweb.org/feedback/bylaws/news.pdf
http://www.beaweb.org/feedback/bylaws/pac.pdf
http://www.beaweb.org/feedback/bylaws/pac.pdf
http://www.beaweb.org/feedback/bylaws/BIRD.pdf
http://www.beaweb.org/feedback/bylaws/research.pdf
http://www.beaweb.org/feedback/bylaws/sma.pdf
http://www.beaweb.org/feedback/bylaws/twoyear.pdf
http://www.beaweb.org/feedback/bylaws/writing.pdf
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[ DIRECTORY ]

[ COMMITTEES & TASK FORCES ]

Accrediting Council for 
Education in Journalism 
& Mass Communication 
(ACEJMC)

BEA Representatives
Joe Foote
Doug Boyd

Convention Porgram 
Committee 

2008 Convention Chair
Stan LaMuth
2009 Convention Chair
Anthony Moretti
Members
Louise Benjamin,
Festival Chair
Bob Avery,
Publications Chair
Sam Sauls,
Interest Divisions Rep 
Scott Davis,
Webmaster
Kim Zarkin,
2007 Convention Chair
Mark Tolstedt,
Vice President for 

 Academic Relations
  

Distinguished Education 
Service Award (DESA) 
& Lifetime Member 
Committee

Chair
Mark Tolstedt
Members
Dave Muscari
Max Utsler

Committee on 
Scholarship (DSA)

Chair

Bob Avery
Vice chair
Alan Rubin
Members
Donald Browne
Joseph Dominick
Susan Tyler Eastman
Don Godfrey

Research Promotion
Chair
Mark Tolstedt  
Members
Steven Dick
Fritz Messere
Greg Newton

Diversity Committee
Chair
Lena Zhang
Members
Gary Corbitt 

   Greg Pitts

Long Range Planning 
and Membership 
Committee

Chair
Fritz Messere
Members
David Byland
Dave Muscari
Max Utsler

Finance Committee
Chair
Joe Bridges
Members
Greg Pitts
Mark Tolstedt
Glenda Williams

Lena Zhang

Nominations Committee
Chair
David Byland
Members
Greg Newton
Dex Allen

Publications Committee
Members
Robert Avery
Members
Glenda Balas
Allison Alexander
Paul Haridakis
Michael Keith
Rebecca Ann Lind
Joe Misiewicz

Festival Committee
Chair
Louise Benjamin

Scholarship Committee
Chair
Peter Orlik
Members
Marilou Johnson
Bill Parris
Marianne Barrett

Council of Professionals
Chair
Gary Corbitt

Strategic Alliances 
Committee

Chair
Joe Misiewicz
Members
Gary Corbitt
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Dex Allen
Drew Barry
Erica Farber
Ric Harris

District Conference 
Planning Committee

Chair
Glenda Williams
Members
Lena Zhang
Sam Sauls
Gary Corbitt (ex-officio)

Accrediting Council 
for Education in 
Journalism and Mass 
Communication 
(ACEJMC)

BEA Representatives
Joe Foote

Doug Boyd

Council of 
Communications 
Associations (CCA)

Thomas Berg
Mark Tolstedt
Heather Birks

Council of National 
Journalism Organizations

Thomas Berg
Heather Birks
Mark Tolstedt
Steven Dick

Journal of Broadcasting 
& Electronic Media

Don Godfrey, Editor

Journal of Radio Studies

Doug Ferguson, Editor

Feedback Electronic  
 Joe Misiewicz, Editor

BEA Membership 
Directory,  
 Rebecca Ann Lind, 
Editor

 

<< RETURN TO TABLE OF CONTENTS

BEA DIVISION WEB SITES 
Course, Curricula and Administration Division:  http://beaweb.org/divisions/cca/
Gender Issues Division:  http://beaweb.org/divisions/genderissues/
International Division:  http://beaweb.org/divisions/international/
Law and Policy Division:  http://beaweb.org/divisions/lawpolicy/
Management and Sales Division:  http://beaweb.org/divisions/managementsales/
Production, Aesthetics and Criticism Division:  http://beaweb.org/divisions/pac/
Research Division:  http://beaweb.org/divisions/research/
Two year/Small Colleges Division:  http://beaweb.org/divisions/twoyearsmallcolleges/
Writing Division:  http://www.marquette.edu/bea/write/

FEEDBACK INDEX
Feedback’s index is now in Microsoft Word format. It is available by clicking on the 

link below:
http://www.beaweab.org/feedback/feedbackindex0507.doc

http://beaweb.org/divisions/cca/
http://beaweb.org/divisions/genderissues/
http://beaweb.org/divisions/genderissues/
http://beaweb.org/divisions/international/
http://beaweb.org/divisions/international/
http://beaweb.org/divisions/lawpolicy/
http://beaweb.org/divisions/lawpolicy/
http://beaweb.org/divisions/managementsales/
http://beaweb.org/divisions/managementsales/
http://beaweb.org/divisions/pac/
http://beaweb.org/divisions/pac/
http://beaweb.org/divisions/research/
http://beaweb.org/divisions/research/
http://beaweb.org/divisions/twoyearsmallcolleges/
http://beaweb.org/divisions/twoyearsmallcolleges/
http://www.marquette.edu/bea/write/
http://www.marquette.edu/bea/write/
http://www.beaweab.org/feedback/feedbackindex0507.doc
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Staff
Broadcast Education 

Association
1771 N Street, NW
Washington, DC 20036-

2891
(202) 429-3935
Fax: (202) 775-2981 

Heather Birks
Executive Director
HBirks@nab.org

Traci Bailey
Office Manager
TBailey@nab.org

J-D Boyle
Director of Sales and 

Marketing
jdboyle@nab.org

2007-2008  
Board of Directors

Thomas Berg
President of Academic 

Relations 
Middle Tennessee State 
University

Electronic Media 
Communication Department

MTSU P.O. Box X025
Murfreesboro, TN 37132
(615) 898-5867
Fax: (615) 898-5682
tberg@mtsu.edu

Mark Tolstedt 
Vice President for 

Academic Relations
University of Wisconsin-

Stevens Point 

Division of 
Communication 

1101 Reserve Street 
Stevens Point, WI 54481 
(715) 346-3920
Fax: (715) 346-3998
mtolsted@uwsp.edu 

Dave Muscari 
V.P. for Industry Relations
Electronic Media 

Professional
WFAA-TV/The Dallas 

Morning News
606 Young Street
Dallas, Texas 75202
(214) 977-6490
Fax: (214) 977-6590
dmuscari@wfaa.com

David Byland 
Immediate Past President
Oklahoma Baptist 

University
Box 61177
500 West University 

Drive
Shawnee, OK 74801
(405) 878-2064
Fax: (405) 878-2064
david_byland@mail.okbu.

edu

Joseph L. Bridges
Malone College
Communication Arts
515 25th Street, NW
Canton, OH 44709
(330) 471-8305
Fax: (330) 471-8478
jbridges@malone.edu

2007-2008 District 
Division Directors

Fritz J. Messere
District 1
(2nd year, 1st term)
(Connecticut, Maine, 

Massachusetts, New 
Hampshire New Jersey, 
New York, Rhode Island, 
Vermont, Western Europe 
including Britain) 
SUNY Oswego

Communications Studies
2 Lanigan Hall
Oswego, NY  13126
(315) 312-2357
Fax (315) 312-5658
messere@oswego.edu

Glenda Williams  
District 2
(2nd year, 1st term)
(Alabama Florida, 

Georgia, Kentucky, 
Louisiana, Mississippi, 
North Carolina, South 
Carolina, Tennessee, 
Caribbean and Africa)

The University of 
Alabama

4328 Phifer Hall
Tuscaloosa, AL  35487
(205) 348.8661
Fax (205) 348-5162
glenda.williams@ua.edu

Greg Newton 
District 3
(1st year, 1st term) 
(Delaware, Maryland, 

Ohio, Pennsylvania, Virginia, 
Washington, DC, West 

[ STAFF, EXECUTIVE COMMITTEE 
AND BOARD MEMBERS ]

[ DIRECTORY ]

mailto:HBirks@nab.org
mailto:jdboyle@nab.org
mailto:jdboyle@nab.org
mailto:tberg@mtsu.edu
mailto:dmuscari@wfaa.com
mailto:david_byland@mail.okbu.edu
mailto:david_byland@mail.okbu.edu
mailto:messere@oswego.edu
mailto:glenda.williams@ua.edu
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Virginia, the Middle East 
and Eastern Europe includ-
ing Russia)

Ohio University

Gregory Pitts  
District 4
(1st year, 1st term)
(Illinois, Indiana, Iowa, 

Michigan, Minnesota, 
Nebraska, North Dakota, 
South Dakota, Wisconsin, 
Canada, and Scandinavia)

Bradley University
Department of 

Communications
1501 W. Bradley Avenue
Peoria, IL  61625
(309) 677.4116
gpitts@bradley.edu

Max Utsler
District 5 

   (2nd year, 1st term)
(Arkansas, Kansas, 

Missouri, Oklahoma, Texas, 
Mexico, Central America, 
South America and Australia)

William Allen White 
School of Journalism and 
Mass Communications

2066 Dole Center
1000 Sunnyside Drive
Lawrence, KS 66045
(785) 864-0608
Fax: (785) 864-0614
ulster@ku.edu

Lena Zhang 
District 6
(1st year, 2nd term)
(Alaska, Arizona, 

California, Colorado, 
Hawaii, Idaho, Montana, 
Nevada, New Mexico, 
Oregon, Utah, Washington, 
Wyoming, Asia and Pacific)

San Francisco State 

University 
BECA Department, CA 

133 
1600 Holloway Avenue 
San Francisco, CA 94132-

4157 
(415) 338-1780
lzhang@sfsu.edu 

E. Ray Burton   
District 7
(2nd year, 1st term)
(All two-year schools in 

the USA)
Long Beach City College
4901 E. Carson Street
Long Beach, CA  90808
(562) 938-4564  
Fax (562) 938-4940
rburton@lbcc.edu

Sam Sauls 
District 8
(1st year, 1st term)
(BEA Interest Divisions)
University of North Texas
3700 Cooper Branch 

West
Denton, TX  76209
(940) 565-3222  
Fax (940) 369-7838
sauls@unt.edu

2007-2007 Electronic 
Media Professionals 

Dax Allen
California 

Communications
P.O. Box 9077 
Rancho Santa Fe, CA  

92067 
 califcom@pacbell.net

Erica Farber 
Radio & Records
2049 Century Park East, 

Suite 4100

Los Angeles, CA  90067
(310) 788-1616
efarber@RadioAnd 

Records.com

Dave Muscari 
WFAA-TV/The Dallas 

Morning News
606 Young Street
Dallas, Texas 75202
(214) 977-6490
Fax: (214) 977-6590
dmuscari@wfaa.com

Ric Harris
NBC Universal
30 Rockefeller Plaza
26th Floor
New York, NY  10112
eric.harris@nbcuni.com

Ex-officio, Publications 
Committee Chair 
Robert K. Avery

University of Utah
Department of 

Communication
225 S. Central Campus 

Drive
Salt Lake City, UT  

84112
801.581.5343
801.585.6255-Fax
rka@utah.edu

Council of Professionals
Gary Corbitt, Chair
WJXT-TV
4 Broadcast Place
Jacksonville, FL 32207
(904) 399-4000
GCorbitt@wjxt.com

BEA Web Manager
Scott Davis
Multimedia Editor,
The Star Press

mailto:gpitts@bradley.edu
mailto:ulster@ku.edu
mailto:lzhang@sfsu.edu 
mailto:rburton@lbcc.edu
mailto:sauls@unt.edu
mailto:califcom@pacbell.net
mailto:efarber@RadioAndRecords.com
mailto:efarber@RadioAndRecords.com
mailto:dmuscari@wfaa.com
eric.harris@nbcuni.com
mailto:rka@utah.edu
mailto:GCorbitt@wjxt.com
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[ BROADCAST ASSOCIATIONS ]

Alaska Broadcasters Association
Arizona Broadcasters Association
California Broadcasters Association
Connecticut Broadcasters Association
Florida Association of Broadcasters, Inc.
Georgia Association of Broadcasters
Idaho Broadcasters Association
Illinois Broadcasters Association
Kansas Association of Broadcasters
Kentucky Broadcasters Association
Louisiana Association of Broadcasting
Maine Association of Broadcasters
Maryland Broadcasters Association
Massachusetts Broadcasters Association
Michigan Association of Broadcasters
Minnesota Broadcasters Association
Missouri Broadcasters Association
Nebraska Broadcasters Association
Nevada Broadcasters Association
New Hampshire Association of Broadcasters

New Jersey Broadcasters Association
New Mexico Broadcasters Association
New York Association of Broadcasters
North Carolina Association of Broadcasters
North Dakota Broadcasters Association
Ohio Association of Broadcasters
Oklahoma Association of Broadcasters
Oregon Association of Broadcasters
Pennsylvania Association of Broadcasters
South Carolina Broadcasters Association
Tennessee Association of Broadcasters
Texas Association of Broadcasters
Utah Association of Broadcasters
Virginia Association Of Broadcasters
Washington State Association of 
Broadcasters
West Virginia Broadcasters Association
Wisconsin Broadcasters Association 
Wyoming Association of Broadcasters 

[ ASSOCIATE ]

 [ MEMBERS ]

Broadcasting & Cable http://www.broadcastingcable.com/ 
Cable Connect (Cable In the Clasroom) http://www.ciconline.com/default.htm 
Cablevision http://www.reedtelevision.com/ 
College Music Journal (CMJ) http://www.cmj.com/ 
Editor & Publisher http://www.editorandpublisher.com/eandp/index.jsp 
EQ Magazine http://www.eqmag.com/ 
Mix Magazine  http://www.mixonline.com/
Multichannel News  http://www.multichannel.com/
Production Weekly  http://www.productionweekly.com/site.html
Pro Sound News http://www.prosoundnews.com/ 
Radio & Records  http://www.radioandrecords.com/

[ MEDIA PUBLICATIONS ]

Academy of TV Arts & Sciences Fndtn
Anton/Bauer, Inc.
Automated Data Systems
Broadcasting Development Fund / 

Program Distributor
Intercollegiate Broadcasting System

Lee University
Michaels Media, Inc
Montana Broadcasters Association
Nagle Hartray Architects
Ohio/Illinois Centers for Broadcasting
Post Newsweek Stations

http://www.akbroadcasters.org/
http://www.azbroadcasters.org/
http://www.cabroadcasters.org/
http://www.ctba.org/
http://www.fab.org/
http://www.gab.org/
http://www.idahobroadcasters.org/
http://www.ilba.org/
http://www.kab.net/
http://www.kba.org/
http://www.broadcasters.org/
http://www.mab.org/
http://www.mdcd.com
http://www.massbroadcasters.org/
http://www.michmab.com/
http://www.minnesotabroadcasters.com/
www.mbaweb.org/
http://www.ne-ba.org/
http://www.nevadabroadcasters.org/
http://www.nhab.org/
http://www.njba.com/
http://www.nmba.org/
http://www.nysbroadcastersassn.org
http://www.ncbroadcast.com/
http://www.ndba.org/
http://www.oab.org/
http://www.oabok.org/
http://www.theoab.org/
http://www.pab.org/
http://www.scba.net/
http://www.beaweb.org/feedback/bylaws/CCA.pdf
http://www.tab.org/
http://www.utahbroadcasters.com/
http://www.vab.net/
http://www.wsab.org/
http://www.wsab.org/
http://www.wvba.com/
http://www.wi-broadcasters.org/
http://www.wyomingbroadcasting.org/
http://www.broadcastingcable.com/ 
http://www.ciconline.com/default.htm 
http://www.reedtelevision.com/
http://www.cmj.com/
http://www.editorandpublisher.com/eandp/index.jsp
http://www.eqmag.com/ 
http://www.mixonline.com/
http://www.multichannel.com/
http://www.productionweekly.com/site.html
http://www.prosoundnews.com/
http://www.radioandrecords.com/
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[ INSTITUTIONS ]

Public Broadcasting Partners
Saga Communications
Texas Association of Broadcast Educators / 

Del Mar College

WGVU - TV

Aims Community College
Alabama State University
Allegheny College
American Intercontinental University
American University
Appalachian State University
Arizona State University
Arkansas State University
Arkansas Tech University
Art Institute of Fort Lauderdale
Ashland University
Azusa Pacific University
Ball State University
Barry University
Baylor University
Belmont University
Bergen Community College
Bethany College
Bloomsburg University
Bob Jones University
Bossier Parish Community College
Boston University
Bournemouth University
Bradley University
Bridgewater State College
Brigham Young University
Brookdale Community College
Brooklyn College
Butler University
California  State, Chico
California State University - Fresno
California State University at Fullerton
California State University at Northridge
California State University, Dominguez 

Hills
Cameron University
Cardiff University
Cayuga Community College
Cedarville University
Central Michigan University
Central Missouri State University

Chattahoochee Technical College
Christchurch Polytech Inst of Techn
City College of San Francisco
City University of New York
Clover Park Technical College / Radio 

Broadcasting
Columbia College at Chicago
Community College of Southern Nevada
Cosumnes River College
Cuesta College
Delaware State University
DePauw University
Drake University
Duquesne University
East Tennessee State University
Eastern Connecticut State University
Eastern Illinois University
Eastern Illinois University
Eastern Michigan University
Elizabethtown College
Elon University
Emerson College
Evangel University
Ferris State University
Fielding Graduate University
Finger Lakes Community College
Flagler College / Communication 

Department
Frostburg State University
Georgia College & State University
Georgia Southern University
Golden West College
Grambling State University
Green River Community College
Harding University
Henry Ford Community College
Howard Community College
Howard University
Hudson Valley Community College
Illinois State University
Indiana State University
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Indiana University
International College of Broadcasting
Iowa Western Community College
Isothermal Community College
James Madison University
John Carroll University
John Carroll University
Kansas State University
Kent State University
Kingsborough Community College
Kutztown University
Lamar University
Long Island University
Louisiana State University
Lyndon State College
Madison Media Institute
Madonna University
Manchester College
Marist College
Marshall University
McNeese State University
Meridian Community College
Michigan State University
Middle Tennessee State University
Mississippi State University
Missouri Southern State University-Joplin
Missouri State University
Montclair State University
Montgomery College
Montgomery Community College
Morehead State University
Mt. Wachusett Community College
Mudra Institute of Communications
Murray State University
Muskingum College
Nanyang Technological University
New England School of Communication
Normandale Community College
North Central College
Northern Arizona University
Northern Illinois University
Northern Kentucky University
Northwestern College
Northwestern University
Northwestern University
Oglala Lakota College
Ohio Northern University
Ohio University

Oklahoma Baptist University
Oklahoma City University
Oklahoma State University
Onondaga Community College
Oral Roberts University
Otterbein College
Pacific Lutheran University
Palomar College
Parkland College
Pennsylvania State University
Piedmont College
Pittsburg State University
Plattsburgh State University of NY
Regent University
Richland College
Rogers State University
Roosevelt University
Rowan University
Saddleback College
Saint Xavier University
Salisbury University
Sam Houston State University
San Antonio College
San Diego State University / School of 

Theatre, Television & Film
San Francisco State University
San Jose State University
Santa Ana/Santiago Canyon College
Santa Monica Community College
Savannah State University
Scottsdale Community College
Sheridan College
Shippensburg University
Slippery Rock University
South Suburban College
Southeast Missouri State University
Southern Illinois University at Carbondale
Southern Illinois University Edwardsville
Southern Utah University
St. Bonaventure University
St. Cloud State University
St. Francis College
St. John’s University
St. Mary’s University
Staffordshire University
Stephen F. Austin State University
Stephens College
SUNY - Brockport
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SUNY - Oneonta
SUNY - Oswego
Suny Alfred WETD
Susquehanna University
Syracuse University
Temple Univ/Dept of Broadcasting, 

Telecom. & Mass Media
Texas Christian University
Texas State University - San Marcos
Texas Tech University
The American College of Greece / 

Communications
The University of Akron
Towson University
Towson University
Trinity University
Truman State University
Univeristy of Wisconsin at River Falls
University of Advancing Technology 

Education
University of Alabama
University of Arkansas
University of Central Florida
University of Central Oklahoma
University of Cincinnati
University of Delaware
University of Denver
University of Georgia
University of Hawaii, Manoa
University of Houston
University of Illinois, Springfield
University of Indianapolis
University of Iowa
University of Kansas / Willaim Allen 

White
University of Kent
University of Kentucky
University of La Verne
University of Louisiana, Lafayette
University of Maryland, College Park
University of Memphis
University of Miami
University of Minnesota
University of Missouri
University of Montana
University of Nebraska at Kearney
University of Nebraska at Omaha
University of Nebraska atLincoln

University of Nevada at Las Vegas
University of Nevada at Reno
University of North Carolina - 

Greensboro
University of North Carolina at 

Wilmington / Communication Studies
University of North Carolina Pembroke
University of North Dakota
University of North Texas
University of Northern Iowa
University of Oklahoma
University of Oklahoma
University of Oregon
University of San Francisco
University of South Carolina
University of South Dakota
University of Southern California
University of Southern Indiana
University of Southern Mississippi
University of St. Thomas
University of Tennessee - Martin
University of Tennessee at Chatanooga
University of Texas at Arlington
University of Texas at Austin
University of Texas at El Paso
University of the Incarnate Word
University of Toledo
University of Western Ontario / Faculty of 

Info & Media Studies
University of Wisconsin - Madison
University of Wisconsin - Oshkosh
University of Wisconsin at Eau Claire
University of Wisconsin at Platteville
University of Wisconsin-Whitewater
Utah State University
Valdosta State University
Vincennes University
Virginia Polytechnical Institute  & State 

University
Wake Forest University
Washington State Community College
Washington State University
Wayne State University
Western Illinois University
Westminster College
Winthrop University
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Feedback
Broadcast Education Association
World Headquarters
1771 N Street, NW
Washington, DC 20036
USA
http://www.beaweb.org

FEEDBACK FORUM
This will be a new feature of Feedback.  While not a creative title, colleagues 

wrestle with various issues throughout the academic year.
 We would like to feature various responses to these issues.  The goal is to seek 

“two page double spaced” commentary on a designated topic.
There is no way of estimating responses.  There may be no responses, but we 

feel the need to try and secure information for faculty dealing with these issues.
We will publish responses to our first “FEEDBACK FORUM” in the 

September issue.  Submit your ‘two page’ max  by August 1, 2007.
 
SEPTEMBER 2007 FORUM TOPIC     
How should faculty deal with laptops in a classroom environment?
 
       Thanks,
        Joe Misiewicz, Editor
 

http://www.beaweb.org
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